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BUSINESS MANAGEMENT - 5 (ELECTIVE - 1)
Time: 2:30 Hours Marks: 70
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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English Version
Que-1 Explain the meaning of marketing and various concepts of marketing. (20)
OR
Que-1 Explain the meaning of marketing management and explain its scope and importance.
Que-2 Explain the factors affecting pricing decisions. (20)
OR
Que-2 Explain the concept of product and process of new product development.
Que-3 Which points are to be considered while selecting proper distribution channel? (15)
Explain.
OR
Que-3 Explain the managerial problems and decisions of physical distribution.
Que-4 What is promotion mix? Discuss the tools of promotion mix. (15)
OR
Que-4 (A) Explain the difference between advertising and publicity. (07)
(B)  Write a note on: RIDSAC Formula. (08)
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